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E-mail Newsletter Usability (271 slides)

or

Presenting Company Information on Corporate Websites
or

Beyond ALT text

Friday
(3 options)

Intranet Usability (270 slides)
or

Web Usability 2004

Thursday
(2 options)

Usability in Practice: Intensive 3 day camp (362 slides)Monday
Tuesday

Wednesday
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• Mostly Australian, but
– 11 from New Zealand

– 2 from Sweden
– 1 each from Denmark, Thailand, 

Philippines

• 2002 Australian User Experience 
Conference was 3X bigger
– But this time there were two cities



� �� �� �	 � � 	 � � � � � �

• Deloitte
• Tower (3 people)
• AMI
• ACC
• Xtra
• Ministry of Education
• National Bank
• Optimal Usability
• Self employed
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• Finance (32 people)

– IAG (8), BT Financial Group (5), Colonial First State (3), Tower (3), Australian Stock Exchange (2), Commonwealth Bank (2), AMP (2), 
Allianz (2), Asian Development Bank, Bangkok Bank Public Company Limited, National Bank, AMI, ING Australia

• Central Government (27)
– Australian Tax Office (6), Centrelink (4), Department of Environment and Heritage (3), Austrade (2), Australian Securities and 

Investments Commision (2), Department of Defence (2), ACC, Ministry of Education, Department of Primary Industries, Water and 
Environment, Department of Veterans’ Affairs, Airservices Australia, APNIC, CSIRO, IP Australia

• Other (26)
– Bluescope Steel (4), Fuji Xerox (3), Meat & Livestock Australia (3), Volvo (2), Fairfax (2), Amway (2), TNA, self employed, RAN ONE, 

Watson Wyatt, Australian Business Limited, Australian Broadcasting Corporation, Australian Wool Innovatin Limited, Lend Lease, 
Lexmark, Sinclair Knight Merz

• IT (16)
– IBM (6), Microsoft (3), HP, Data#3 , Angry Koala, CISRA, Frontier Group, Object Consulting, One Planet Solutions,

• Non-profit (10)
– Institute of Chartered Accountants (3), Baptist Community Services (3), Australian Industry Group (2), ClubsNSW, Equestrian 

Federation of Australia

• Usability consultancies (6)
– Optimal Usability, The Hiser Group, Website Usability Services, Usableweb, e-ability, Step Two Designs 

• Health (5)
– NIB Health Funds (2), Coloplast, Queensland Health, Health Insurance Commission

• Education (5)
– University of Newcastle, University of South Australia, University of Technology Sydney, University of NSW, education.au

• Consultancy (5)
– Deloitte (3), PWC, EY

• Local/State Government (4)
– Brisbane City Council (2), State Library of NSW (2)

• Telco (4)
– Singtel Optus Group (3), Telecom

• Market research/interactive/ad Consultancy (3)
– AMR Interactive , One Digital, Singleton Ogilvy Interactive

• Energy (2)
– Aurora Energy, Clipsal
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• All 25 NN/g reports, books and DVDs were for sale 
– Hard copies on display
– Prices from A$54 – A$468 
– Additional 30 – 50% conference discount

• Free reports
– Attend Usability in Practice

• Get Usability Return on Investment report for free
• Get 233 Tips and Tricks for Recruiting User as Participants in Usability Studies

report for free
– Attend Intranet Usability

• Get Intranet Usability: Design Guidelines from Studies with Intranet Users report 
for free

– Attend E-mail Newsletter Usability
• Get Email Newsletter Usability report for free

– Attend Presenting Company Information on Corporate Websites
• Get About Us report for free

– Attend Beyond ALT text
• Get Beyond ALT Text report for free
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• Morae recorder
– Capture screen 

– Capture video with web cam

• Morae remote viewer
– Mark critical moments

• Analyse and record DVDs
• US$1298 + US$300/year
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• Virtual
– No offices

• Three services
– Consulting

– Reports
– Events
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• 11 people
– 10 consultants

– 1 finance/HR/admin

• Recruit through:
– Ads on nngroup.com
– Interns

– Events
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• Jakob
– Not around much (considering)

– Unusual guy
– Not a great speaker

– Friendly enough

• Amy, Kara, Hoa
– All interesting backgrounds
– Very experienced
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Field Studies
Card Sorting

Special Areas of Research

Usability Return on Investment
Promoting Usability

Financing Usability

Wednesday

Analysing Findings
Presenting Findings

Ethics of User Research

Variants of Usability Testing
Paper Prototypes

Discount Usability Methods

Heuristic Evaluation

Tuesday

Foundations of Usability

Introduction to User Testing
Planning User Tests

Facilitating User Tests

Formal and Informal Usability Labs

Monday



� � � 	 %�� �� � �%� � 	 �

• 20 – 55 –years-old
• Equal male and female
• Pre questionnaire guideline: “ questions 

you would ask someone on the street”
• Exclusion list
• Daily update from recruitment company
• Recruit 8 to test 6
• Don’t ask market research questions!
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• “ Name 5 adjectives to describe the 
site”

• “ Please tell me when you complete this 
task”

• “ Please rate your satisfaction”
– 7 point Likert scale between tasks
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• Presentations
– “ Guess what the user will do next” quiz
– Get the designer to help present findings
– Let the whole video play at lunch

• Reports
– A quick report can come out in a day
– Average of 36 pages
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• Basic user test format is the same
• Troubles with:

– Synching video and notes
– Lightweight issue recording
– Logging software
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• Only one facilitator
• Use laptop
• Mostly report on findings rather than 

recommendations
• 0 – 4 measure of success
• Don’t do “ listening labs”
• Test fewer users: 5,4,3,3,3….
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• Interesting to learn about the company 
and how they run events

• Met some interesting people
• Pleased to have gone once

But
• Not aimed at usability practitioners
• Wouldn’t go again


